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Visa scammers caught in Dubai,
21 convicted, Dh25m fined

DUBAI: Dubai’s Citizenship 
and Residency Court has im-
posed fines worth Dh25.2 mil-
lion against 21 people convicted 

in one of the emirate’s largest 
residency visa fraud cases.

The suspects, of various na-
tionalities, were found guilty of 
operating fraudulent compa-
nies to unlawfully obtain resi-
dency visas, which they later 
sold to 385 recipients. The net-
work exploited legal loopholes 
by setting up dummy business-
es that existed only on paper 
and never functioned as legit-
imate employers.

Counsellor Ali Humaid bin 
Khatem, senior advocate gen-
eral and director of Dubai’s 
Citizenship and Residency Pros-
ecution, said it is one of the larg-
est cases of misusing residen-
cy visas to exploit people. He 
said the investigation included 
33 commercial establishments, 
which served as decoys for ob-
taining and misusing the visas.

“Most of the business licences 
under which the illegal estab-
lishments operated had been 

Tata Group crosses $30b
brand value mark

MUMBAI: The Highly re-
spected Tata Group held its spot 
as India’s most-valuable brand 
and became the first to top $30 
billion in brand value (rising 
10pc  to $31.6 billion), accord-
ing to Brand Finance’s 2025 
rankings.  The combined value 
of the country’s top 100 brands 
rose to $236.5 billion.

The report ranked Infosys, 
up 15pc  to $16.3 billion, as 
India’s second most-valuable 
brand, continuing to lead the 
IT services sector. HDFC Group, 
now ranked third, saw its brand 
value surge 37pc  to $14.2 bil-
lion, solidifying its position as a 
financial services powerhouse 

(Cont. on page-2) (Cont. on page-2)

KOCHI: Akasa Air will 
start international flights 
from Kochi airport on 
June 29. The first service 
will be to Jeddah and 

back to Kochi. Initially, 
there will be four services 
per week.

There will be one ser-
vice each on Saturday 
and Monday and two 
services on Sunday. The 
flight which starts on  
Saturday and  Monday at 
6.10 PM will reach Jed-
dah 9.55 PM. The return 
flight will reach Kochi  at 
6.45 AM the next morn-
ing.

On Sundays, first flight 
will leave Kochi at 3 AM 
and will reach Jeddah 

(Cont. on page-2)

Akasa Air to start
flights to Jeddah

GCC flays attack
on Qatar US bases
DOHA: The 49th ex-

traordinary meeting of 
the Ministerial Council of 
the Co-operation Council 
for the Arab States of the 
Gulf (GCC) held in Doha 
has expressed deep regret 
and strong condemna-
tion of the missile attacks 
carried out by the Islamic 
Republic of Iran targeting 
the Al Udeid air base in 
Qatar.

 The council said the at-
tack constituted a blatant, 
unacceptable and dan-
gerous Iranian violation of 
Qatar’s sovereignty and 
airspace, as well as the 
principles of good neigh-
borliness. “It also consti-
tutes a clear violation of 
international law and the 
UN  Charter, regardless of 
the pretexts and justifica-
tions.” The meeting was 

chaired by Abdullah Ali 
Abdullah al-Yahya, Min-
ister of Foreign Affairs of 
Kuwait.

The Council expressed 
its full solidarity with Qa-
tar and its full support for 
the measures it takes to 
preserve its security and 
stability. The Ministerial 
Council condemned the 
continued Israeli aggres-
sion on the Gaza Strip and 

the killing of civilians, af-
firming its rejection of the 
military escalation carried 
out by the occupying au-
thorities in the north and 
south of the Gaza Strip, 
the expansion of their oc-
cupation of large parts of 
the Strip, and the preven-
tion of relevant interna-
tional organisations from 
delivering humanitarian 

MUMBAI:  Air India, 
Air India Express and 
IndiGo along with Gulf 
carriers like Qatar Air-
ways  started resuming 
flights to the MidEast and 
Europe following the re-
opening of key airspaces.

This decision comes as 
airspaces in certain parts 

of the MidEast gradual-
ly reopen after warring 
nations Iran and Israel 
agreed to a shaky cease-
fire. Iran’s attack on Qa-
tar’s Al Udeid US military 
base in Doha late Mon-
day night – an act the 
Gulf state condemned 
as a flagrant violation of 

its sovereignty, interna-
tional law and the Unit-
ed Nations Charter – was 
immediately followed by 
widespread and signif-
icant impacts on com-
mercial aviation across 
the MidEast and globally. 
Airlines and governments 

FLIGHTS RESUME TO GULF, EUROPE
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following its merger with 
HDFC Ltd.

Meanwhile, Adani 
Group emerged as the 
fastest-growing Indian 
brand in this year’s rank-
ings, with its brand value 
soaring 82pc. The sharp 
rise is driven by the con-
glomerate’s aggressive 
infrastructure push, ex-
panding green energy 

ambitions, and growing 
brand equity among key 
stakeholders, the report 
noted.

The title of India’s stron-
gest brand was retained 
by Taj Hotels, with a Brand 
Strength Index (BSI) score 
of 92.2 out of 100 and a 
coveted AAA+ rating for 
the fourth year in a row. 
Its continued strength is 
supported by steady in-
ternational growth and a 
reputation for premium 
service excellence.

This was followed 
by Asian Paints, which 
ranked as the sec-
ond-strongest Indian 
brand this year with a 
BSI score of 92/100 and 
an AAA+ brand strength 
rating, whilst also main-
taining its status as the 
strongest paints and 
coatings brand ranked 
globally. Amul took third 
place with a BSI score of 
91.2/100 and an AAA+ 
brand strength rating.

were forced to adapt to a 
rapidly changing security 
landscape.

The UAE and Sau-
di Arabia strongly con-
demned the Iranian 
attack, expressing full 
solidarity with Qatar 
and warning that such 
acts undermine regional 
stability and violate in-
ternational law. Airlines 
were on fresh alert late 
Monday night after Qa-
tar, Bahrain and Kuwait 

temporarily closed their 
airspaces.

India-UAE flight route 
is among the busiest 
air routes in the world, 
transporting thousands 
of passengers daily on 
both Indian and UAE 
carriers because of the 
large Indian diaspora liv-
ing in the UAE. A long-
term disruption of flights 
on this route can prove 
cataclysmic for airlines 
operating flights on this 
route.
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Editoria
l

By EL Vaidyanathan

LIPSYNCH
“The strongest of all warriors are these two — 

Time and Patience.” — Leo Tolstoy (War and Peace)

A fragile truce
After the 12-day war, the ceasefire between 

Israel and Iran, announced by US President  
Trump, appears to be holding even as Israeli 
forces continue their war on Gaza. But the ca-
suality count is really alarming. Iran alleges  at 
least 610 people, including 13 children, have 
been killed and at least 3,056 others wound-
ed since Israel launched its attack on June 13. 
In Israel, at least 28 people have been killed 
in Iranian strikes.This is apart from the massive 
destruction of properties on  both sides.

In totality, Israel’s present war on Gaza has 
killed at least 56,077 people and wounded 
131,848, according to Gaza’s Health Ministry. 
An estimated 1,139 people were killed in Israel 
during the Oct 7 attacks and more than 200 

taken captive.
According to an analysis by 

Brown University’s Watson Insti-
tute of International & Public Affairs, 

US-led wars since 2001 directly caused 
the deaths of about 9.4 lakh  people across 

Afghanistan, Pakistan, Iraq, Syria, Yemen and 
other post-9/11 conflict zones. This does not in-
clude indirect deaths, namely those caused by 
loss of access to food, healthcare or war-related 
diseases. These indirect deaths are estimated to 
be 3.6 to 3.8 million, bringing the total death 
toll, including direct and indirect deaths, to be-
tween 4.5 and 4.7 million and counting.

Is the 12-day Israel-Iran war really over – and 
who gained what? Since Sunday, the MidEast 
has lurched from escalating war to a fragile 
ceasefire between Israel and Iran. A truce seems 
to be holding  and what US President Donald 
Trump called: “The 12-Day War” between Isra-
el and Iran seems to be over – for now. Mean-
while, Trump, Israeli Prime Minister Benjamin 
Netanyahu and Iran’s leaders have all claimed 
that the pause in the conflict happened on their 
own terms. So, what’s the truth? What did Israel 
achieve? Did Iran manage to defend its strate-
gic assets? And is the truce a pathway to peace?

Both Israel and Iran have claimed victory, with 
Iranians holding celebrations in Tehran and Is-
raeli Prime Minister Benjamin Netanyahu claim-
ing a triumph that will stand for generations.

Though there is no strong reaction from the 
Arab world, the Gulf Co-operation Council 
(GCC) has condemned Iran’s attack on the Al 
Udeid Air Base hosting US forces in Qatar and 
renewed its calls for the end of Israel’s war on 
Gaza. The silence by Saudi Arabia is self-ex-
planatory as Saudi’s friendship with the US is at 
its strongest point now. Oil diplomacy in general 
has turned weak with countries catching up with 
alternatie source of energy. Even at the height 
of the war, crude prices have turned sluggish.

At last  a Trump-brokered ceasefire is in place 
for now. But what really happened? and did any 
side emerge stronger? Or is it a win-win situ-
atioin? Only the coming days can answer this 
million dollar question.

(Cont. from page-1)

Tata Group crosses $30b
brand value mark

FLIGHTS RESUME TO GULF, EUROPE
(Cont. from page-1)

RIYADH: Saudi Arabia 
welcomed approximate-
ly 116 million domestic 
and international tourists 
in 2024, a six  percent in-
crease compared with  the 
previous year, according 
to the Ministry of Tourism’s 
Annual Statistical Report.

The report revealed 
that total domestic and 
inbound travel spending 
reached around SR284 
billion in 2024, an 11pc  
year-on-year growth.The 

surge reflects the King-
dom’s growing appeal as 
a global travel destination 
and the effectiveness of 
its sustained investment 
in tourism infrastructure, 
cultural offerings, and 
streamlined visitor experi-

ences.
A record-breaking 30 

million inbound tourists 
visited Saudi Arabia in 
2024, an eight  percent 
increase over 2023, the 
highest number ever re-

GCC flays attack...

Saudi’s tourism soars

aid and operating med-
ical facilities. The Coun-
cil stressed the need to 

resume negotiations to 
reach a ceasefire and 
provide assistance to ci-
vilians.

The Ministerial Council 
commended the capabil-
ities of the Qatari Armed 
Forces in confronting the 
attack launched by Iran 
on Qatar, emphasizing 
that the security and sta-
bility of Qatar is an inte-
gral part of the security 
and stability of all GCC 
states, and that any threat 
to any member state is a 
direct threat to all GCC 
states. The Council reiter-
ated its categorical rejec-
tion of any infringement 
on the sovereignty of Qa-
tar or any threat to its se-
curity and stability.

at 6.45 AM. The return 
flight will leave Jeddah 
7.45 and will reach Kochi 
at 4.45 AM. The second 
service willleave Kochi at 
8.45 PM and reach Jed-
dah at 1.10 AM. The re-

turn flight will land at Ko-
chi at 10.10 AM.

On June 29 and July 6, 
only one service will be 
there. The flight will leave 
at 5 PM and will reach 
Jeddah at 8.45 PM. Re-
turn flight will be at 9.45 
PM and reach Kochi next 
day morning at 6.45 AM. 
On Sundays from July 13 
there will be two services. 
The aircraft will be Boe-
ing737 MAX. There will 
be 186 economy class 
seats.

Akasa Air to start...

secured by furnishing 
fictitious addresses. The 
aim was to undermine 
and exploit residency 
and labour regulations 
for unlawful gain,”  bin 
Khatem said in a state-
ment.

Officials from the Gen-
eral Directorate of Resi-
dency and Foreign Affairs 
in Dubai discovered the 
companies and reported 
them to the Dubai Public 
Prosecution. “The arrests 
followed extensive mon-
itoring, follow-ups and 
inspections of the com-
panies’ purported offic-
es,”  bin Khatem added.

Visa scammers 
caught in... 
(Cont. from page-1)
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FOREX RATES
As on 26th June 2025 (In rupees)

Currency BillBuy BillSell
US Dollar 85.37 86.48
British Pound 117.02 118.64
Euro 99.49 101.6
Japanese Yen 58.97 59.91
Swiss Franc (CHF) 105.87 108.16
Canadian Dollar 61.97 63.37
Australian Dollar  55.55 56.79
Norwegian Krone 8.35 8.6
Swedish Krona 8.93 9.19
New Zealand Dollar 51.42 52.57
Hong Kong Dollar 10.74 11.07
Kuwaiti Dinar 286.3011 275.4095
Singapore Dollar 66.7 68.18
Saudi Arabian Riyal 22.47 23.17
United Arab Emirates 23 23.66

https://etrusttravel.com

https://www.hanaintl.in/

www.flycreative.in

http://www.kalimainternational.com/https://occgroup.in/

https://etrusttravel.com

www.flycreative.in



TRAVEL & TOURISM 4 Friday, June 27, 2025

TRAVEL MANAGEMENT COMPANY

CORPORATE
TRAVEL SERVICES

FOR

CONTACT

www.flycreativeglobal.com | www.flycreative.in

9152110150 trevor@flycreative.in

8657535283 tasneem.petiwala@flycreative.in

7218934741

9849447938

corp@flycreative.in

Sq@flycreative.in



TRAVEL & TOURISM  5Friday, June 27, 2025

Contact : 8828800805 | 022-22077955/56/57 | south@flycreative.in
www.flycreative.in | www.flycreativeglobal.com

Explore
FlyCreative is a premier Destination Management Company

(DMC) with over 40 years of travel expertise. Operating across
India and specializing in South India — Kerala, Tamil Nadu,

Karnataka, Andhra Pradesh, Hyderabad and the Lakshadweep
Islands — we craft bespoke travel experiences tailored to your

unique preferences. At FlyCreative, we are committed to
delivering seamless journeys, exceptional service, and

unforgettable memories, ensuring every trip is nothing short of
extraordinary. Our deep local knowledge, trusted partnerships,

and personalized approach set us apart. Whether it's cultural
exploration, luxury retreats, or offbeat adventures, we bring

your travel dreams to life.
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Dubai tenants can now complete Ejari 
rental registration on WhatsApp

Can you please ex-
plain the new initia-
tive to allow clients to 
do Ejari registration on 
WhatsApp?

Dubai tenants can 
now complete their Ejari 
registration and update 
it through WhatsApp, 
eliminating the need for 
in-person visits for cus-
tomers. The initiative has 
been launched by Injaz 
Real Estate Registration 
Trustee through its plat-
form Aqari in collabora-
tion with the Dubai Land 
Department. Through this 

platform, users can con-
nect with official Service 
Trustees in real time to 
expedite various process-
es, including personal 
and company informa-
tion updates, title deed 
data amendments, prop-
erty valuations, map issu-
ance, ownership registra-
tion and more. This direct 
interaction eliminates the 
need for in-person office 
visits, offering a faster 
and more efficient expe-
rience worldwide.

Quoting DLD data, All-
sopp & Allsopp said rental 

renewal volume dropped 
by 19pc and value by 
17pc  month-on-month 
in May 2025. However, 
rental contract volume 
increased by 15pc  and 

value by nine  per cent 
month-on-month. This 
suggests a strategic shift 
in tenant preference, with 
individuals increasingly 
exploring suburban ar-

eas for properties amidst 
ongoing rental price in-
creases in prime loca-
tions.

“The Dubai Land De-
partment firmly believes 
that partnerships and 
co-operation with the pri-
vate sector are crucial for 
realising our ambitious 
objectives. Our aim is to 
reinforce Dubai’s leading 
position in the global real 
estate market,” said Khal-
ifa Alsalfa, then director 
of the Real Estate Services 
Pioneering Department at 
Dubai Land Department.

The recent   judg-
ment about the car 
showroom being 
asked to pay a hefty 
amount as compen-
sation to a buyer has 
drawn the attention of 
all car owners in the 
UAE. Can you please 
explain the implication 
of this judgment?

A car showroom has 
been ordered to return 
Dh68,000 to a customer, 
along with an additional 
Dh15,000 in compensa-
tion. A ruling from the Al 
Ain Court for civil, com-
mercial, and administra-
tive claims came after the 
showroom sold the cus-
tomer’s car, which had 

been given to them in 
trust, but failed to hand 
over the sale proceeds. 

The customer had giv-
en his car to the show-
room under an agree-
ment to sell it. He was 
asked to transfer the ve-
hicle’s ownership to the 
showroom to facilitate 
the sale process. The 

customer agreed, but af-
ter the sale was complet-
ed, the showroom did 
not pay him the agreed 
amount.

The owner filed a law-
suit against the show-
room, requesting the 
court to compel it to pay 
Dh68,000 for the sale 
price along with nine  per 
cent annual interest from 
the date of the claim un-
til full payment. He also 
demanded Dh30,000 in 
compensation for mate-
rial and moral damages, 
in addition to legal fees 
and court expenses.

In his complaint, the 
plaintiff explained that 
he had agreed with the 
showroom to leave the 
car in their custody for 
sale at the best possi-
ble price. After some 
time, the showroom in-
formed him that a buy-
er had been found and 
that the agreed price was 
Dh68,000, which the 

customer accepted.
Later, the showroom 

told him the buyer want-
ed to apply for bank fi-
nancing, which required 
transferring ownership 
to the showroom. The 
customer co-operated 
and used his digital ID to 
complete the transfer of 
ownership. However, de-
spite completing the sale 
and receiving the money 
from the buyer, the show-
room stalled payment 
and refused to transfer 
the amount to the orig-
inal owner. This prompt-
ed the customer to take 
legal action. The court 
reviewed the evidence 
and found that the show-
room had failed to fulfil 
its obligation. It ruled in 
favour of the claimant, 
ordering the payment of 
Dh68,000 and an addi-
tional Dh15,000 as com-
pensation for the finan-
cial and emotional harm 
suffered. 

Can a convicted employee still get end-of-service benefits?

Showroom ordered to pay Dh83,000 after 
selling customer’s car without paying

I am a company 
owner. Four months 
ago, I filed a report 
with the Public Pros-
ecution against an 
employee for disclos-
ing information and 
stealing money from 
the company. Cur-
rently, a ruling has 
been issued by the 
criminal court against 
this employee con-
victing him. In this sit-
uation, does the em-
ployee stand to lose 
his end-of-service 
benefits? What is the 
appropriate action to 
take against this em-
ployee to force him 
to return the money 
he stole, in addition 

to compensation? 
Should the lawsuit be 
filed before a labour 
court or a civil court?

 Article 44 of Federal 
Decree Law No 33 of 
2021 allows an employ-
er to dismiss a work-
er without notice after 
conducting a written in-
vestigation in case the 
worker disclosed sensi-
tive information related 
to industrial or intellec-
tual property, which re-
sulted in losses to the 
employer, missed op-
portunities or achieved 
a personal benefit for 
the worker.

As for his end-of-ser-
vice benefits, it is a mat-
ter for the court to de-

cide. You have to file a 
claim before the labour 
court to recover the sto-
len money and request 
for compensation. The 
labour court has jurisdic-
tion over all labour dis-
putes. Article 54 of the 
Labour law states that if 
an employer, worker or 
any beneficiary thereof 
has a dispute concern-
ing any of the rights 
entitled to any of them 
under the provisions of 
this decree, he/she is 
required to apply to the 
Ministry of Human Re-
sources and Emiratisa-
tion, which shall exam-
ine the application and 
take measures to settle 
the dispute amicably.
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Stricter visa rules in US, UK, Canada
to boost Indian higher institutions

NEW DELHI: Tighten-
ing student visa norms 
in the US,  UK and Can-
ada is likely to aid In-
dian higher education 
institutions in the near 
to medium term, ac-
cording to rating agen-
cy ICRA.

 ICRA’s analysis sug-
gests that the credit 
profiles of these insti-
tutes, especially those 
catering to the medical 
stream, have witnessed 

steady improvement in 
recent years.

ICRA projects the rev-
enue of higher educa-
tion institutions to ex-
pand by nine to 11pc  in 
FY2026, similar to the 
growth estimated for 
FY2025, on the back of 
expanding seat capac-
ities, improving enrol-
ments and addition of 
courses.

With nearly 15-20pc  
of India’s population 

estimated to be in the 
15-24 age bracket, and 
with improving literacy 
rates, the demand for 
higher education in the 
country is projected to 
increase over the next 
decade. While increas-
ing cost of higher edu-
cation has remained a 
deterrent, improved ac-
cess to credit (education 
loan) for students vying 
for higher education 
from various financial 

institutions has been 
providing support.

Additionally, the gov-
ernment of India’s 
(GoI’s) expenditure on 
higher education has 
doubled in the last 10 
years, which, coupled 
with the rise in the num-
ber of universities from 
642 in AY2011 to Rs 
1,189 as of AY2025, has 
translated into a hand-
some revenue growth 
for major universities.

corded. Spending by in-
ternational visitors soared 
to SR168.5 billion, a 
19pc  rise from the previ-
ous year. Domestic tour-
ism also showed robust 
growth, with 86.2 million 
residents travelling with-
in the Kingdom, spending 
SR115.3 billion and rep-
resenting a five  per cent 
increase in volume and 
value. Ahmed Al-Kha-
teeb, Minister of Tourism, 
said: “Tourism is no lon-
ger a supporting sector; it 
is a key economic driver 
that enables Vision 2030. 

Saudi’s tourism... 
(Cont. from page-2)

2025-2027 TAFI WESTERN INDIA
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Travel Agents Federation of India(TAFI) is a professional body for travel agents in India, established in 1986.TAFI 
is to guide and co-ordinate different segments of the travel trade, representing the interests of travel agents and 
promoting the growth of the travel industry.


